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SUMMARY
 A highly experienced and adaptable Art 

Director with over 10 years experience of 
developing, designing and creating brands across 
print, publishing, digital and social media

 My work covers various consumer and trade 
titles, as well as branded content, event artwork, 
website development, marketing materials and 
pitches

 I have art-directed photoshoots, work closely 
with photographers in the field, work regularly 
with numerous illustrators and am now familiar 
with a large network of creatives

 A passionate designer with a strong interest in 
the future of publishing in a digital world and how 
a brand can innovate beyond print

ART DIRECTOR
APL Media (Nov 10-present) Currently the Art 
Director of National Geographic Traveller since 
its launch. I have responsibility for creating and 
maintaining the visual ethos, ensuring that the 
brand continues to evolve, remaining fresh and 
appealing to our readers across all platforms. Key 
elements of my role include:

» Ensuring the needs of the magazine are met 
creatively and within budget
» Art-directing the magazine from initial page 
concepts right through to print, and beyond into the 
interactive edition
» Commissioning and liaising with photographers 
and illustrators around the world, as well as stock 
libraries
» Conceptualising and designing event artwork, 
point-of-sale marketing and all brand extensions
» Continually evolving our online and digital 
presence, working closely with our online team

I also head up the design team across all of our 
other titles, managing and inspiring 6 designers, 

acting effectively as an Art Director to them all. This 
involves providing an inspiring working environment 
where I consider it important to reflect upon design 
trends, helping us to prioritise creative problem-
solving in what is now a fast-progressing and 
challenging industry.

ART EDITOR
APL Media (Jan 07-Nov 10) Originally employed 
as the sole full-time member of the design team, 
I progressed to lead a team of designers across 
several publications, scheduling and managing 
workloads and budgets, as APL grew steadily. I 
was fortunate to head up numerous redesigns and 
launch several new titles, working with different 
editors and often challenging clients.

DESIGNER
Pharmaceutical Marketing Magazine (Aug 04-Jan 
07) My time at Pharmaceutical Marketing, a smaller 
publishing house, saw me quickly rise from junior to 
lead designer on a successful European pharma title. 
I also artworked digital and printed materials for 
industry awards ceremonies.

http://www.chrishudsondesign.co.uk



A BIT ABOUT ME
My main interests include football, travel, 
photography and (attempting to) cook. I am a 
Crystal Palace fan and also play 5-a-side football 
twice a week (in a vain attempt to recreate the 
beautiful game). Recent travels to Hong Kong, 
Marrakech, Venice and Antigua have allowed me to 
really get to grips with my camera and I have had 
shots featured in several APL Media titles. 

I’m a bit of a sucker for American TV drama, most 
recently Game of Thrones and Mad Men, to name 
but a few. I also enjoy socialising, like the odd pint 
and always seem to get on with everyone. I enjoy my 
work, love a challenge, and pride myself in having the 
self-motivation to always be successful at what I do. 

And how do I describe myself professionally? 
Motivated, determined and always prepared, but at 
the same time perceptive, adaptable, fresh-thinking 
and inspiring in nature. People say I’m worryingly 
tidy and obsessively organised, but I just can’t help it. 

Oh, and I make a wicked cup of tea, too.

REFERENCES
Available on request

QUALIFICATIONS
BA Graphic Design: Coventry University (pass with 
Honours, First Class). Highlights included working on 
live client-fed briefs with the likes of Audi and the 
Samaritans.
BTEC Diploma: London College of Communication 
Foundation Studies, Graphic Design Pathway

KEY SKILLS
Adobe CC2015, including InDesign, Photoshop, 
Illustrator, Bridge and Acrobat; Adobe Digital 
Publishing Suite; Dreamweaver; Microsoft Office 
Suite; iLife products 

ACHIEVEMENTS
Nov 14: Shortlisted as Designer of the Year at the 
PPA Independent Publisher Awards
May-Aug 12: Invited to judge the Association of 
Photographers’ Open Awards 2012
Mar 11: Entered into the British Society of Magazine 
Editors’ Art Director of the Year category for my work 
on National Geographic Traveller
Previous: D&AD Student Awards nominee; award 
from BBC Radio 4 for CD sleeve designs
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